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The age of the faceless corporation is over. In the new business era of the twenty first century, great brands
and products must evoke a dynamic personality in order to attract passionate customers. Although many
organizations hide their personality behind layers of packaged messaging and advertising, social media guru
and influencer Rohit Bhargava counters that philosophy and illustrates how successful businesses have
redefined themselves in the new customer universe. Personality Not Included is a powerhouse resource
packed with bold new insights that show you how to shed the lifeless armor of your business and rediscover
the soul of your brand. Sharing stories from the ethos of the world's weirdest city, to how Manga has taken
the comic book industry by storm, to showcasing brands like Intel, Boeing, ING, and Dyson, Bhargava
shows you why personality matters from the inside out. In Part One, you'll be introduced to the key
components to building a personality and learn how to: Recognize the greatest myth that most marketers
blindly follow, and how to get past it; Usethe "UAT Filter" to understand the personality of your
organization and products in order to develop a communication strategy that drives your marketing; Create
your company's "marketing backstory" using techniques pioneered by Hollywood screenwriters; Harness the
influence of "accidental spokespeople” and use it to your advantage; Navigate the roadblocks of using
personality that come from bosses, peers, investors, and lawyers, without getting fired or flamed; Pinpoint
and capitalize on the moments where personality can make a difference. Part Two is packed with guides,
tools, and techniques to help you flawlessly implement your plan.
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From reader reviews:
Rachel Garber:

The reason why? Because this Personalidad de Marca: Por qué las compafiias pierden su autenticidad y como
la pueden recuperar (Spanish Edition) is an unordinary book that the inside of the publication waiting for you
to snap this but latter it will jolt you with the secret the ideainside. Reading this book adjacent to it was
fantastic author who write the book in such remarkable way makes the content interior easier to understand,
entertaining means but still convey the meaning completely. So, it isgood for you for not hesitating having
this anymore or you going to regret it. This excellent book will give you alot of gains than the other book
include such as help improving your talent and your critical thinking method. So, still want to delay having
that book? If | ended up you | will go to the book store hurriedly.

Mildred Perkins:

Areyou kind of hectic person, only have 10 aswell as 15 minute in your day to upgrading your mind
proficiency or thinking skill actually analytical thinking? Then you are receiving problem with the book in
comparison with can satisfy your short period of timeto read it because al thistime you only find reserve
that need more time to be read. Personalidad de Marca: Por qué las compariias pierden su autenticidad y
como la pueden recuperar (Spanish Edition) can be your answer asit can be read by an individual who have
those short spare time problems.

Kendrick Mills:

In this period of time globalization it isimportant to someone to acquire information. The information will
make someone to understand the condition of the world. The health of the world makes the information
much easier to share. Y ou can find alot of recommendations to get information example: internet,
classifieds, book, and soon. Y ou can observe that now, alot of publisher that will print many kinds of book.
The particular book that recommended to your account is Personalidad de Marca: Por qué las compariias
pierden su autenticidad y cdmo la pueden recuperar (Spanish Edition) this e-book consist alot of the
information from the condition of thisworld now. Thiskind of book was represented so why is the world has
grown up. The words styles that writer use to explain it is easy to understand. The particular writer made
some research when he makes this book. That's why this book acceptable al of you.

Steven Delor me:

Book is one of source of know-how. We can add our know-how from it. Not only for students and also
native or citizen require book to know the update information of year in order to year. Aswe know those
publications have many advantages. Beside many of us add our knowledge, could aso bring us to around the
world. Through the book Personalidad de Marca: Por qué las compafiias pierden su autenticidad y como la
pueden recuperar (Spanish Edition) we can acquire more advantage. Don't one to be creative people? Being
creative person must want to read a book. Just choose the best book that appropriate with your aim. Don't be



doubt to change your life with that book Personalidad de Marca: Por qué las compafiias pierden su
autenticidad y cémo la pueden recuperar (Spanish Edition). Y ou can more attractive than now.
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